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Exatov mevivia yoovia Gong
ywoptater o 1990 1o 10T0QLXO
Eumopuxo Kévipo g Abnvas
X0l YLA TO OKOTO AUTO 0 JUALO-
yos avapabuions tov €xeL mpo-
YOOUUATIOEL OELOA EXONADOEWY,
ou mepthaufavovy  ovvavAles,
exbBéoeic pe Béua v Abnva,
EVIOYUON TOV YELUEQLVOU TOVQL-
duov, ToOPOES ELOWV, DRIALES,
OLayWVIOUO PUTOYOaQLag Xal &-
mOelEeLs Hooag.

Ztov Akéxo Paoavo. averédn
va QLAOTEXVIOEL TV agloa yia
10 «PiAdEevo Eumopixo Iotopt-
%0 Kévigo». O (0woc Aéew: «To
goyo mov Cwyodgioa yia v
aploa, aviLTpooWTEVEL TO TVED-
UQ TOU EUTOQLXOU OQUUOVIOU LE
tov Kepdwo Epun mov tov ma-
oovaalw oa véo Promaiaioty,
NUIYVUYO YWOLG TATOVTOL® O
T0MES @ooés PAémape otoug
dpouovs s Abnvas, avroic
TOUS OOUVAEUTAQAOES XAl TOUS
aAavodLovs Twv abnvaixov doo-
UV TOU YUOVAYaY aT0 TOQTA OE
OQTA TOVADVIAS VPAOUATA XAl
GAAES TOOUATELEG.

IléooL a1 mwoooL an’ avtovg
OEV EyLvay oL ONUEQLYOL EUTTOQOL
7oV edpalwoav Ty omovo;u'a
uag. Etor Aowwov, u’ avté to
£0Y0 TOTEVW Vit wawﬁqnumu]
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